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Introduction
When considering your brand’s content, it tends to all boil down to one thing: relevancy. The sole 

purpose of any company producing content is to provide your customers and consumers with vital 

information that accomplishes their goal, to get a job done. Your company needs to become the 

most trusted and reliable source of information about your industry. Every social media post, blog, 

download, eBook, or whitepaper should be educational, entertaining, and most importantly, shareable. 

There’s simply too much information available to a consumer to go about it any other way. 

Though it may be tempting to reuse content strategies that worked for a previous project, Evolve 

Digital Labs highly advises against it. Consumers are wildly varied and there is not a “one size fits all” 

approach to a successful content strategy. It’s imperative to understand your consumer, the platform 

on which they’re accessing this content, and what the intended outcome is. Only after defining these 

things can you accurately assess your brand’s content performance and strategy.
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Purpose of Content

Content at its most basic nature should be information 

that users and consumers find valuable and relevant to 

their needs. Everyone has a specific job they’re trying to 

accomplish and your content’s goal should be solving that 

job or at least making it easier to get it done.

 

Many brand’s content is notorious for being vague and 

nonspecific which ultimately provides no real value to your 

consumer.

  

When your brand garners trust with successful  

content you will generate leads, and with enough brand 

awareness those leads will turn into customers. That is 

the end goal and the purpose of content. Relevant and 

applicable content is your most valuable asset—with it you 

can target new users and keep current ones coming back.

 

Advertising and Content Marketing are all too often used 

interchangeably; and while there certainly are similarities in 

the two practices,  they’re not synonymous by any means.

 

Your content has to be information that users 

and consumers find valuable and relevant.

Advertising’s end goal is to persuade consumers to buy a 

product or a concept.

 

Content Marketing’s end goal is to build relationships and 

solve problems for your customer.

 

A successful content marketing campaign will inform the user 

of all their options, acknowledge questions they have, and give 

them the most relevant solution based on their specific needs.

 

Additionally, a successful marketing campaign will build proper 

awareness to your brand. Sites that reference your content will 

help build up links, and proper use of keywords will help spread 

awareness of your brand further than you could otherwise.

The playing field in marketing is constantly evolving. 

Discoverability and awareness are key aspects in establishing 

your brand online. You have to know your audience, their 

searching habits, and behaviors to know how to bring traffic to 

your website.

 

Say, for example, if you’re trying to promote your restaurant 

that only serves meat, targeting a group that may include 

vegetarians would be a waste of your time and money. It 

cannot be stressed enough that if you’re not targeting the 

correct audience to begin with, you’re going to get  

virtually nowhere.
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They’re trying to 
buy something

They’re trying to 
do something

They’re trying to 
go somewhere

How to Give Purpose To Your Content

This takes us back to the end goal, the purpose of content. What are your customers trying to accomplish? What are their 
questions, concerns, and jobs they want done?
 
Ask your content strategist to fully understand these four customer goal aspects before producing your brand’s next piece:

The easiest way to answer that may be to look to your customers. What are they trying to accomplish?

If your content is speaking to one or all of these jobs then your brand’s on its way to a successful content campaign.

They’re trying to 
know something

Lightbulb MAP Clipboard Money-Bill-Alt
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MARKETING START UP STRATEGY

Business growth starts with 

understanding. Evolve Digital Labs 

analyzes the markteplace to provide 

the digital language, behavior, and 

needs of the our clients’ customers. 

Additionally, it is important to 

understand the health of your website 

and paid search and advertising 

campaigns. 

As we work through all of these 

processes, our team calls this step 

“Seeking the Truth.”

BUSINESS REVIEW ANALYSIS

Taking a focused approach to 

understanding the objective criteria 

of a client’s true market and existing 

digital properties arms us with the 

knowledge that is used to anaylze the 

issues to resolve. Just as importantly, 

opportunities that may have been 

overlooked also get filtered out like 

flakes and nuggets of gold.

Strategy varies with every client, which 

results in customized plans of action. 

As we develop the path forward for a 

client, we also sharpen the porcesses 

we use repeatedly. We call all of this 

“Forging a Path.”

SEO INTERNET DEVELOPMENT

Growth is the product that we love 

the most. We "seek the truth" in order 

to find the directions that will lead our 

clientele to success. Strategy is built 

upon those truths and the hard work 

begins. We "forge a path"—often by 

exploring new areas—in order to to 

find the opportune environments for 

which our clients to thrive. 

This process of creating the means to 

forge a path and deliver our clients 

to a place in which they can perform 

at their very best is what we wake up 

excited every day to do. We call this  

“Making It Great.” 

ClickScore was Created in Evolve Digital Labs

Evolve Digital Labs ventures 
into the limitless digital 
landscape with an unparalleled 
Customer-Driven framework.
Through exceptional people and process, Evolve will 

advance industries by simplifying the purchase and 

improving the product. Leveraging technology and data, 

Evolve will lower the cost per acquisition and help get  

the job done—better. 

To get more information about a market, site, or paid campaign analyses, contact Evolve DIgital Labs.
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Evolve Digital Labs
7374 Elm Ave, 
Maplewood, MO 63134

1-844-GO-EVOLVE

info@evolvedigitallabs.com

www.clickscore.io
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